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Nutrition Month Malaysia 2019 'Malaoys',?at

- Introduction (1)

Founded in year 2002, Nutrition Month Malaysia (NMM) is an non-profit annual
initiative conducted every April with a different theme to promote greater awareness on
healthy eating and active living among Malaysians.

NMM is spearheaded by a National Steering Committee (NSC) with representatives
from the three professional founding bodies and the Ministry of Health.

NMM receives funding from several private sectors to support its activities and it has been
running for 17 consecutive years.

NMM 2019 was the 18t celebration of Nutrition Month.

>

Nutrition Month Malaysia
«mn  National Steering Committee 2019

Dr Tee E Siong

MEMBERS (Representatives from partner Professional Bodies)

the Study of Obesity
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. \ 4
Dr Zantun Yassin Dr Roseline Yap Mr Ng Kar Foo Mr Lee Zheng Yu Assoc Prof Dr Zawiah Hashim
Wal Kuan Dr Chin Yit Siew

Malaysia Association
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i. Nutrition Month Malaysia 2019 Malgs':u‘at
- Introduction (2)
Theme Objectives
. Mal_<e Tirn.e for ‘Healthy Eating & - To promote healthy eating &
Active Living’ active living as part of daily

habits, including all family
members, especially children

« Empower consumers with
appropriate messages through a
variety of format and platform and
target groups




ii. NMM 2019 Programme Overview

NMM 2019

Month

/¥ Malaysia

Ancillary
Programme

Core Programme

Pre-Launch
Media Initiatives
* Print Media

 Educational
Press/Magazine
Acrticles
* Press
interviews/Write-ups
« Social Media
» Website/Facebook
Page/ Instagram
* Radio
« Community health
messages & Carnival
promo message

1

2

3

Launch Day
Media Launch in conjunction with
NMM 2019 Food-Fit-Fun Fair by
Datuk Seri Dr Dzulkefly Bin Ahmad.
Food-Fit-Fun Fair (17-21 April
2019)
* Nutrition Screening
* Nutri-Edu-Quest
* Parent-Child Cooking Workshop
* Supermarket Tour
* ‘In-mall’ Steps Challenge
* Zumba
* Colouring Activity
* Sponsors Booths
Educational Materials
» Make time for Healthy Eating &
Active Living (HE-AL) Infographic

-
|
|
|
|
|

I Kit Vol 1 I

Post-Launch
Media Initiatives
* Print Media
» Educational Press
Articles
* Press
interviews/Write-
ups
* Social Media
» Website/Facebook
Page/ Instagram
 Radio
« Community health
messages
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iil. NMM 2019 Sponsors

Main Sponsor:

Eat Well, Live Well.

A Vitagen

MALAYSIA MILK

AJINOMOTO.

Co-Sponsors:

Yakult

SW FOOD 35DN BHD

Month&%
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Good Food, Good Life
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PART 2. NUTRITION MONTH MALAYSIA 2019
OFFICIALLAUNCH

IN CONJUNCTION WITH FOOD-FIT-FUN FAIR

I. Introduction

Il. Event Programme

Ii. Guest & Media in Attendance
Iv. Media Coverage

v. Pictorial Report




i. Introduction

Date
« 18 April 2019 (Thursday)

Venue
» Lower Ground Centre Court, 10l City Mall, Putrajaya.

Highlights
» Food-Fit-Fun Fair launched by Datuk Seri Dr Dzulkefly Bin Ahmad, Minister of Health,
accompanied by
 Dr Tee E. Siong (Chairman of NMM National Steering Committee & President of
Nutrition Society of Malaysia)
 Assoc. Prof. Dr Nik Shanita Safii (Vice President of Malaysian Dietitian’s Association)
« Emeritus Prof Dr Ismail Bin Mohamed Noor (President of Malaysian Association for the
Study of Obesity).
 Puan Zalma Abdul Razak (Director of Nutrition Division, Ministry of Health Malaysia).
» Launch of NMM 2019 Theme: Make Time for ‘Healthy Eating and Active Living’
» Unveiling of NMM 2019 Guidebook: Make Time for ‘Healthy Eating and Active Living’
Infographic Kit ol 1.
« Exhibition Tour




ii. Event Programme

Time
10.30 am

10.45 am

11.00 am

11.10 am

11.25 am
11.40 am
12.30 pm

1.30 pm

EVENT PROGRAMME

Programme
Arrival of Guest and Media

Arrival of Guest-of-Honor

Welcome Remarks

By Dr Tee E Siong

Chairman of Nutrition Month Malaysia Steering Committee &
President of Nutrition Society of Malaysia

Official Speech

By YB Datuk Seri Dzulkefly Bin Ahmad
Minister of Health Malaysia

Launch of Nutrition Month Malaysia 2019
Tour of Exhibition

Lunch

End

Month«t

{¥Malaysia
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iii. Guest in Attendance (1)

Month

Malaysia

Organization Name

Minister of Health Malaysia
Nutrition Society of Malaysia (NSM)
Malaysian Dietitians’ Association (MDA)

Malaysian Association for the Study of
Obesity (MASO)

Nutrition Division

Steering Committee Members &
Council Members of NSM, MDA & MASO

YB Datuk Seri Dzulkefly Bin Ahmad
Dr Tee E Siong
Assoc Prof Dr Nik Shanita Safii

Emeritus Professor Dr Mohamed Ismail Mohamed
Noor

Puan Zalma Abdul Razak

* NSM: Dr Zaitun Yassin, Dr Roseline Yap, Dr Wong
Jyh Eiin & Pn. Rokiah

« MDA: Assoc Prof Dr Nik Shanita Safii & Mr Lee
Zheng Yii

«  MASO: Emeritus Professor Dr Mohamed Ismail
Mohamed Noor, Prof. Dr. Norimah A. Karim, Dr.
Zawiah Hashim, Assoc. Prof. Dr Chin Yit Siew, Dr.
Razif & Dr. Hazizi

e MOH: Ybhg. Dato' Dr. Khalid bin Ibrahim, Puan
Vaneeta, En. Mohd Nadzri & Puan Nurul Huda 12



iii. Guest in Attendance (2) Ma?!‘.}h

| Owankaton | Names

Ajinomoto

Malaysia Milk

Unilever

F&N

Gardenia

Nestle

Serba Wangi

Yakult

Naoko Yamamoto, Kamarudin Rasid & Hiroki Suzuki

Nordina Baharun & Carol Goh

Khor Ley Peng, Wong Cheh Kuan, Andreana Mah &
Wesley & Shir Sahjel

Engku Isyamuddin Tuan Losin

Hazlinah Harun, Lavinia Anthony, Mok Siew Ling, Siti
Farry & Safiah Edina Noorizan

Wong Mei Ching, Nirmalah Thurai, Jasvinder & Tang Sin
Loon

Chua Keng Jin & Wickneswari Ratnam

Lim Siew Ling

13



iii. Guest in Attendance (3)

Media in Attendance

¥ Malaysia

T oo | tame

Sin Chew (Chinese newspaper)
The Sun (English newspaper)
China Press (Chinese newspaper)
BNS

Bernama

Media Prima

Harian Metro (Malay newspaper)
Berita Harian (Malay newspaper)
NSTP

RTM

Lee Ching Yan, Chai Wai Chuen (2 pax)
Elly, Asnof Shamsul (2 pax)

Chong Kan Yeong (1 pax)

J.Kaurajan, Muhammad (2pax)

Huzaini, Chandra (2 pax)

Wan Zairul Azri, Rahiman Rahim (2 pax)
Alias (1 pax)

Atigah (1 pax)

Eizman (1 pax)

Lupin (1 pax)

14




iv. Media Coverage (1)

18 April 2019, TV3 Malaysia
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iv. Media Coverage (2)

2 sosumon iy s 1 2o

| NEWS WITHOUTBORDERS

Drulkefly (right) togethes
with Nutrtion Month
Malaysla chakman

Dr Tee E Siong during the
aunch In Putrajaya
yesterday, - ASHRAF
SHAMSUL/THESUN

H1N1 flu ‘situation is under control’

1 BY ELLY FAZANIZA
newsdeskgthesundatly.com

PUTRAJAYA: Four students from a boarding
school 1n 1poh had been recently diagnosed
with Influenza A (HIN1).

Three of them recetved outpatient
treatment and the fourth, who had to be
warded, has since been discharged.

Another 97 students and a teacher from the
same school were diagnosed with ordinary
viral tnfection, otherwise known as upj
viral respiratory infection, Deputy Health
Minister Dr Lee Boon Chye told theSun
vesterday.

He gave an assurance that *the situation ts
under control®

Lee pointed out that not everyone
diagnosed with the Influenza A virus had to be
hospitalised.

“Only those who are constdered high risk
such as pregnant women, young children and
old folk, as well as those with heart or lung
disease will have to stay in hospital,” he satd.

Health Mintster Datuk Sert Dr Dzulkefly
Ahmad earlier dismissed clatms the students
were suffering from a mysterious disease as

claimed tn soclal media postings. He
confirmed that only four of them had HIN1.

“One of them has been ds and ts
healthy,” he told a press conference after
launching the 2019 Nutrition Month
yesterday.

The Influenza A strain made fts first
appearance In 2009 and spread quickly
around the world, causing what 1s now
referred to as the HIN1 Pandemic.

It 1s now common among the human
population and appears seasonally as a flu
virus. It & no longer considered to be
pandemic.

The varous strains of the fu virus - A, B
and C - appear every year. It spreads through
sneezing, coughing or touching of
contaminated surfaces.

These stratns of the flu usually cause only
mild 1linesses but in high rtsk individuals, it
could lead to death.

Seasonal flu viruses evolve continuously so
it 1s possible to be mnfected multiple ttmes
throughout one's life.

There ts still no spectfic treatment for the
flu. Only symptomatic treatments are
avatlable.

Nutriti
Month

Malaysia !

19 April 2019, The Sun Daily
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iv. Media Coverage (3) Sl
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iv. Media Coverage (4)
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22 kes baharu disyaki HIN1 di STAR, Ipoh

[ ¢ e [ ] & e |
PUTRAJAYA: Sebanyak 22 kes bahary disyak I'"'lufn’a A (H1N1) dikesan di Sekolah 18 Apnl 2019’ Berlta Harlan Onllne

Tuanku Abdu! Rshman (STAR) di Ipch, Perak sehinggs semalam

di sekolzh berksnzan s

‘Seorang pelzjar dimasukkan ke Hospital Fantai, Ipoh dan sudah dibenarkan keluar,
manzkala secrang '3gi mund dimasukkan ke Hospital KPJ yang kini dalam keadaan stabil 19
sera sedang menunggu keputusan makmal
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Selasa | 7 Meai 2019 'a|
>> SISIPAN > SINAR-AKTIF > Malaysia negara obesits

Malaysia negara obesiti

RS

Make Time
“ for Healthy

Eating & M A 23 April 2019, Sinar Harian

Active Living

"Statistik vang diperoleh melalui
Kajian Kesihatan dan Morbiditi Niveriy
Kebangsaan (MHMS) pada 2015 i

O EXiiieyitea: Kl 2 SR S menunjukkan bahawa Malaysia telah

menjadi sebuah negara obes, di

: SUBANG -
A A mana secrang dalam dua orang FEHANG
dewasa mempunyai berat badan — T

esihat tuk Seri Dr Dz Iy 1eNga) . )
MENTERI Kesihatan, Datuk Seri Dr Dzulkefly Ahmad mengajak rakyat berlebihan ata obes.

Malaysia meluangkan lebih banyak masa secara berterusan untuk i i Malayei cebagd <alah sebuh I'

o 2 i “Ini sekaligus menjadikan Malaysia sebagai salah sebuah negara palin

eqgstan gaya hudup st Kistsiya bosenam. gemuk dii.sia. derjﬁgan jangk,a;r: pc:-pulai yang berlebihan birat gdai

Katanya, gaya hidup sihat adalah langkah pencegahan terbaik penyakit sebanyak 33 peratus dan obesiti sebanyak 18 peratus” katanya.

fidak berjangkit (NCD) yang kian meningkat di Malaysia. Beliau berkata demikian ketika melancarkan Kamival Food-Fit-Fun
sempena Bulan Pemakanan Malaysia di 101 City Mall, Putrajaya.

"Berat badan berlebihan dan obesiti merupakan faktor risiko utama
yang sering dikaitkan dengan penyakit kronik seperti diabetes dan sumber: Kementerian Kesihatan Malaysia 20

penyakit kardiovaskular.



Iv. Pictorial Report

Launch proceedings

Tour of exhibition

Refreshment

Recognition of NMM 2019 sponsors
SC members and guests’ group photos

® Qo0 o

/[ ¥Malaysia
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Launch proceedmg (1) Malaysua




Launch proceeding (2)

\t,\;

Datuk Seri Dr Ahmad Dzulkefly Bin Ahmad, Dr Tee E
Siong, Emeritus Prof Dr Mohd Ismail Noor (President
of Malaysian Association for the Study of Obesity,
MASO), and Assoc Prof Dr Nik Shanita Safii (Vice
President of Malaysian Dietitian's Association, MDA),
Puan Zalma Abdul Razak (Director of Nutrition
Division) unveiled the NMM theme for 2019 - “Make
Time for Healthy Eating & Active Living (HE-AL)”.

23




S— ‘ 'MMa.a?!,Lth._
Exhibition Tour Route
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Tour of Exhibition adbhist

(by Minister of Health, Chair, members of NMM SC and guests)
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Tour of Exhibition

(by Minister of Health, Chair, members of NMM SC and guests)

Malaysia Milk Sdn Bhd
(Vitagen)
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Tour of Exhibition

(by Minister of Health, Chair, members of NMM SC and guests)

Unilever (Malaysia)
Holdings Sdn Bhd

nth



Tour of Exhibition
(by Minister of Health, Chair, members of NMM SC and guests)

F&N Beverages Marketing
Sdn Bhd
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Tour of Exhibition

(by Minister of Health, Chair, members of NMM SC and guests)
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o L Month
Tour of Exhibition (FMalaysio

(by Minister of Health, Chair, members of NMM SC and guests)

Nestle Products Sdn Bhd
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Tour of Exhibition
(by Minister of Health, Chair, members of NMM SC and guests)

= - -
>y " —— ’“ﬂ,ﬁ;"’ “

Serba Wangi Sdn Bhd
(ecoBrown’s)




Tour of Exhibition

(by Minister of Health, Chair, members of NMM SC and guests)




ceremony.



F&N Beverages
Marketing Sdn Bhd

Gardenia Bakeries
KL) Sdn Bhd

Serba Wangi
Sdn Bhd

Unilever (Malaysia)
Holdings Sdn Bhd

Nestle Products Sdn

Yakult
WIEIEVAIE)
Sdn Bhd
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Group Photos A Malsysia

Group photo with YBMK, members
of the NMM Steering Committee
and guests.

NMM Steering Committee and
secretariat.
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PART 3. NMIM FOOD-FIT-FUN FAIR 2019

I. Introduction
A. Highlights of Carnival Activities
B. Event Promotions & Publicity
C. Event Collaterals

D. Analyses and Responses

36



i. Introduction

« 17 - 21 April 2019 (Wednesday — Sunday)

\Venue
» Lower Ground Centre Court, 101 City Mall, Putrajaya

Highlights

« Nutrition Screening

* Nutri-Edu-Quest

« Parent-Child Cooking Workshop
 ‘Smart Food Choices’ Supermarket Tour
* ‘In-mall’ Steps Challenge

« Zumba

 Colouring Activity

 Sponsors Stage Activities

» Sponsors Booths

33




A. Highlights of Carnival Activities

I.  Overview of carnival activities

ll. Responses of NMM SC activities

lll. Responses on the distribution of goodie bags,
Nutri-Edu-Quest + Event feedback forms &
Infographic Kit

Iv. Pictorial report

/¥Malaysia
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i. Overview of Carnival Activities

ACTIVITIES @ NMM SC

Nutrition Screening Nutri-edu Quest
* Body Mass Index (BMI) check * Information hunt activity
e Total body composition analysis (fat,

muscle, etc) Parent-Child Cooking Workshop

e Diet analysis & advice from e |nteractive cooking sessions by chefs and
Nutritionists/Dietitians nutritionists
Fitness Activity
NMM collateral distribution Get Fit
* HE-AL Vol 1 Infographic Magazine ‘In-mall’ steps challenge

Colouring Activity
- Colouring activity for children

STAGE ACTIVITIES@ SPONSORS

* Fun activities, mascot dance, cooking

demonstrations
39




v. Pictorial Report

a. NMM Steering Committee activities
b. Sponsors’ stage activities
C. Sponsors’ booth activities

/[ ¥Malaysia
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a. NMM Steering Committee activities

Malaysia

1. Nutrition Screening Area

2. Educational Info Panels (Nutri-Edu-Quest)

3. Fitness Activity : Zumba

4. Parent-Child Cooking Workshop (Stage-Floor)

5.'Smart Food Choice’- Supermarket Tour

6. Get Fit ‘In-mall’ Steps Challenge

7. Colouring Activity

Nutriti
Ak Month

41



1. Nutrition Screening Area

42




2. Educational Info Panels

(Nutri-Edu-Quest)

| - |

43




3. Zumba Fitness Activity




I . Nutritio

4. Parent-Child Cooking Workshop (EMalay SN

(Stage-Floor)

A

o X
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5. ‘Smart Food Choice’ - Supermarket Tour

46



6. Get Fit ‘In-Mall’ Steps Challenge

GUESS T ——

m FESIRRFUNA
s~ Make Time to be Active

‘J 1 o Choose actvities that can Nt nto your schedue :
® Am for 10,000 §leos per Cay Nutrition Month Malaysia
- g0t take steps toward & healthier you In-Mall Step Challenge!

Twglister hofo.
2. Down \oad the pecometer appn/ use
VoL e sling pecooneter app/ wiicr
3. Seart wa Ning 800 counting meps’

4 Free g will be ghveh
thase wha Gan nesumiinte

BTN

' Make

Month

{¥Malaysia ~'

" 1

Time o be Active
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5. Colouring Activity




b. Sponsors’ Stage Activities

Malaysia

1. Ajinomoto (Malaysia) Bhd

2. Malaysia Milk Sdn Bhd (Vitagen)

3. Unilever (Malaysia) Holdings Sdn Bhd
4. F&N Beverages Marketing Sdn Bhd
5. Gardenia Bakeries (KL) Sdn Bhd

6. Nestle Products Sdn Bhd

7. Yakult (Malaysia) Sdn Bhd

Nutriti
Month
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Stage Activities — Overview

Nutritic
Monthse.

{¥Malaysia 2019 \__2J

Mrns Tima fon Huminy Eabing and Acive Lovmg HE-AL)

A masok

W b ¥ B— S— i —— Wi S - . Ty ¢ Ty

F@\.’d F.# FUﬂ Fair

STAGE ACTIVITIES

Saturday (20 April, 2019)

1145 am - 12.30 pm
Get Actvo with KOKD KRUNCH
1230 pm -~ 1.15 pen
UNILEVER: Food Pyrinsd Pusde
1.15 pm - 2.00 pm
#100PLUSAE Drin in betwoer
Crhalerygs
200 pn - 2.45 pm
YAKLAT Pull & Release
245 pm ~ 4.15 pm
ANNOMOTOS Campur, Campur,
Siap! Fun Cookang
4.15 pm - 5.00 pm
Fun Teme with GARDENIA
5.00 pm ~ 5.45 pm
oo Dancs with Cagtaun VITAGEN
5.45 pm -~ 6.30 pm
| Cook, We Cook dung Workshop
Dy Nutraon Moneh Malaysa
6.30 pn - 7.15 pm
VITAGEN Digrasive Manith
Menrad Chationge

Sunday (21 April, 2019)

11,00 am - 11.45 am
Zumba Fanows with Zn intan Sating
11.45 am - 12.30 pm
Fun Ture wah GARDENA
12.30 pm -~ 1.15 pm
UNILEVER: Food Pyrasmac Puzrie
1.15 pm - 2.00 pm
MAGNCLEA: Maks tha Right Choics
2.00 pm —- 2.45 pm
Hin-Hop Dance with Captain VITAGEN
2.45 pm - 4.15 pm
AN-NO MOTO*® Campur, Campus
Sueg! Fun Cocking
415 pm -~ 5.00 pm
VITAGEN Digestive Heaith
Mertis! Craliengs
S5.00 pm - 548 pm
Gt Active with KOKO KRUNCH

5.45 pm - 6.30 pm
YAKLULT Pyramace Ganss
6.30 pm — 7.15 pm
Get £t at Home - Ftness

Demonstraton

HIGHLIGHT OF ACTIVITIES

Health Screening Booth
FREE! Nutrition screening and advice by
nutritionists & dietitians

Kids' Comer
Nutri-Edu-Quest Colouring & FREE!

Let's Iea_rn about nutrition materials
nutrition for kids

Smart Food Choices
Come join the gulded
supermarket tour with
nutritionists/dietitians

Get Fit Comer
It's easy to get fiL

Join the In-Matll
Step Challenge!

Other activities by sponsors:

Product sampling and sales, interactive games,
free gifts and many more...
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Ajinomoto (Malaysia) Bhd
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Sponsors’ Stage Activities xMonth
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Sponsors’ Stage Activities

Unilever (Malaysia) Holdings Sdn Bhd
f" o ~c |
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. Ak Month
Sponsors’ Stage Activities Mais s

F&N Beverages Marketmg Sdn Bhd

officia

A

Official Launck

»

Official Launch Ceremony

0 \";//4 th

..... _1 8- Active Livmg (r

UI
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Sponsors’ Stage Activities KMonth

Gardenia Bakeries (KL) Sdn Bhd

utritiong,— _
onth &gy (&9

Malaysia 2019
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Sponsors’ Stage Activities A Month g

Nestle Products Sdn Bhd
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Sponsors’ Stage Activities
Yakult (Malay5|a) Sdn Bhd

|on L: @
m

YB Dat uk Sen Dr Dzulkefly bin 2

;L
&
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. Sponsors’ Booth Activities

. Ajinomoto (Malaysia) Bhd

. Malaysia Milk Sdn Bhd (Vitagen)

. Unilever (Malaysia) Holdings Sdn Bhd

. F&N Beverages Marketing Sdn Bhd

. Gardenia Bakeries (KL) Sdn Bhd

. Nestle Products Sdn Bhd

. Serba Wangi Sdn Bhd (ecoBrown’s)

|IN[OJOA | S[W|IDN]|EF

. Yakult (Malaysia) Sdn Bhd
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‘Month&
Sponsors’ Booth Activities

{¥Malaysia "
Ajinomoto (Malaysia) Bhd

59




I . Nutritior

Month &
Sponsors’ Booth Activities Nalaysia - (5
Malaysia Milk Sdn Bhd (Vitagen)
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Sponsors’ Booth Activities

{¥Malaysia ~_
Unilever (Malaysia) Holdings Sdn Bhd
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Sponsors’ Booth Activities Awalaysia (8

F&N Beverages Marketing Sdn Bhd
— . |
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Sponsors’ Booth Activities KMonthi

Gardenia Bakeries (KL) Sdn Bhd
sy
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Sponsors’ Booth Activities

Nestle Products Sdn Bhd
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L Month#ag
Sponsors’ Booth Activities NMalaysia (%)

Serba Wangi Sdn Bhd (ecoBrown’s)
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Sponsors’ Booth Activities
Yakult (Malaysia) Sdn Bhd

-
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e
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#
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B. Event Promotion & Publicity

i.  Promotion channels
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i. Promotion Channels

Channel Details
1 | Newspapers
Short note for Food-Fit-Fun Fair 2019 promotion
through educational press articles published by: March — April
1. The Star
2. Sin Chew Daily
Radio All astro radio (English,Malay,Chinese, Indian) April
E-mail blast, social media Sharing of carnival E-flyersvia:
« Ajinomoto (Malaysia) Bhd
» Malaysia Milk Sdn Bhd (Vitagen)
* Unilever (Malaysia)Holdings Sdn Bhd
» F&N Beverages Marketing Sdn Bhd
* Nestle Products Sdn Bhd
 Serba Wangi Sdn Bhd (ecoBrown’s)
* Yakult (Malaysia) Sdn Bhd
2. Website: NMM, MASO, SEA-PHN
3. Facebook Page: NMM, MDA
4. Instagram: NMM
Shopping mall Flyer distribution & digital advertising 17-21 April 2019
Online media Event listing 17-21 April 2019

68



1. Educational press articles: Month

- Event Blurb @ EPA (Star- FitdLife) e

Pre-workout fuel-ups

Starting veggies young

“A‘ql u[)‘l'
¢ serving size

3 Assoc Prof Dr Chin Yit Siew and Dr y
14Apnl 2019 Zawiah Hashim are with the 8 Ap”l 2019
Malaysian Association for the Study
of Obesity (MASQ). This article is
contributed by Nutrition Mon
Malaysia 2019, an annual community
nutrition education initiative jointly
organised by the Nutrition Society of
Malaysia, the Malaysian Dietitians’
Association and MASO. NMM will be 69
organising a Food-Fit-Fun Fair at 10]
City Mall, Putrajaya, on April 17-21.




1. Educational press articles:
- Event Blurb @ EPA (Sm Chew Dally)

4 April 2019

19 March 2019

,;Q, == :
Z 11 April 2019

* AN H2019ESRATERH (NMM ) 124,

* BRBIEFES (NSM) . BRBERRETIHIHE (MDA ) B RBIEMRHEHAR DL ( MASO ) BEHR) “Food-
Fit-Funi¥% 8" X &E38F4H17HE21 BERBIOI City MallEEXTHT. (EMBMR) Sch3rifEikeE.

* IHIR M E M ER R BN WRS . 15770 % www.nutritionmonthmalaysia.org. mys B3k TF 2% B4 .




2. Radio
- English radio

Test-drive the new Aruz at any authorised Perodua
showroom today and elevate your driving experience

Search
vanced Search
1 2 3 El
TODAY CURRENT MONTH LAST MONTH NEXT MONTH
5 n 7 8 9 10 11
12 13 14 15 16 17 18 A h
dvanced Searc e

19'| 20 21 | 22| 23 24 | 25

Nutrition Moath Malaysia Food -Fit-Fun Fair

Date: 17-
Location:

71
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_ {¥Malaysia |
2. Radio
- Malay radio

Han Kantinykarnival

-
s . n a r Hiburan & Seni Kebudayaan Karnival Food-Fit-Fun Bulan Pemakanan Malaysia
. Tarikh: 17-4pr-2019 - 21-Apr-201%

Kebajikan Lokasi: Lower Ground Centre Court, IOI City Mall, Putrajaya

Kesihatan Rebut peluang untuk belajar dari pakar pemakanan dan dietetik tentang pemakanan secara sihat, gaya hidup
aktif serta dapatkan analisis komposisi badan secara PERCUMA!Untuk maklumat lanjut, layan laman web rasmi
www. nutritionmonthmalaysia.org.my atau Facebook Nutrition Month Malaysia atau akaun instagram kami

Konsert @nutrition_malaysia.

Pameran

Alami

anjakan pemanduan dengan Perodua Aruz
di bilik pameran Perodua hari ini

Cartan Lanjut

s M T w T F s
1 - 3 a
HARI INI BULAN INI BULAN TERDAHULU BULAN SELANJUTNYA
sl 7 ¢ ° 1 u
12 13 14 15 16 17 18 3
Carian Lanjut -« KEMBALY
19 20 21 22 23 24 25
Karnival Food-Fit-Fun Bulan Pemakanan Malaysia
206 27 28 29 30 31 3 = LT = o
Tarikh: 17-Apr-2019 -« 21-Apr- 2019

ower Ground Ce

Lokast: re Court, 101 City Mall, Putrajeys

Rebut peluang untuk belajar dan pakar pemakanan dan dietetik tentang pemakanan secara sshat, gaya hidup
skt sarts dapatikan anslinis komposis badan secaras PERCUMAIUM UK makiumat lanjut, layar laman wab raam
www.nutritionmonthmalays:a, org. my atau Facebook Nutrithon Month Malayzia atau akaun instagram kam

Pnutrition_malaysia

Karnival Food-Fit-Fun Bulan Pemakanan Malaysia

Gc Or m i IF-Apr-zclg ) zl-e‘pr-zclg
Lokasi: - 72

Rebut peluang untuk belajar dan pakar pemakanan dan dietetik tentang pemakanan secara sihat, gaya hidup
aktif serta dapatkan analisis komposisi badan secara PERCUMA!Untuk maklumat lanjut, layari laman web rasmi
www.nutritionmonthmalaysia.org.my atau Facebook Nutrition Month Malaysia atau akaun instagram kami
@nutrition_malaysia.

Aktiviti di Pusat membeli belah



I . Nutriti

Month

{¥Malaysia |

2. Radio
- Chinese radio

go xuen

“?Rl(«![f‘ﬂ EPerodual® Bk M ¥ "W ) BN 28X
HKEGEMAru U EFRREL SRR i Tt

48 M M
- | 7 o 9 10 1
Miviws | SRMIFT
12 13 14 15 16 v i m o
19 20 21 22 23 2 2 ow o s >
BA: Lawer Ground Cantre Court, JOL Oty Malk, Putrageye " P
an b2 rl ) % 30 n
carasEmTuseToezieazsetetamsr Toamasewmsgress ekAIFE3: AFoodFitFuniiiis
.-'l 1 ' L www. nutrd - STmesse gy EReEZEntgeyis

H2: 17-4pr-2019 - 21-Apr-2019
Mg Lower Ground Centre Court, 101 City Mall, Putrajaya

PEAEAREANTSETASINAE R ANERERER. IR nEnnEnEaE
£, SEELER, #5 Dwww.nutrtionmenthmalaysia.org.my TEEETER S E2THE
Instagram @nutrition_malaysia:

Wi HEARS =

w B O WIFES BFoodFitFuniiiis:
) A%: 17-Apr-2019 - 21-Apr-2019

T, M 5: Lower Ground Centre Court, 101 City Mall, Putrajaya
g ;'FF LARFAATEETREInAREVENERREER. IHSREEREFEERAE
= £, HEFLEE, #F3Ewww.nutrtionmonthmalaysia.org.my ZEFEEESFETETHE

Instagram @nutrition_malaysia:

el el

L=



2. Radio
- Indian radio

WHAT'S HOT CONTESTS STORIES CHARTS VIDEOS Q & ==

AMDBE. reage v smwmin o

Nutrition Month Malaysia Food-Fit-Fun Fair

Date: 17-Apr-2019 - 21-Apr-2019
Location: Lower Ground Centre Court, I0I City Mall, Putrajaya

Grab this opportunity to learn how to eat healthily and be active every day from
nutritionists and dietitians. Get a FREE body composition analysis and professional advice!
For more information, visit www,nutritionmonthmalaysia.org.my or the Nutrition Month
Malaysia Facebook page or our instagram account @nutntion_malaysia.
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3. E-mail blast, social media and website

Websites

: /> Lets st s
Nutrn ion e S
: \g roon Make time : Asa

Malaysna 2019 \ healti]y eqt.ing
Fosd Fit FUNm D& active living!

1T - 21 Aguil 2010 (Wed - Swrtd + 10.00am - 10.00pm * Lower Ground Cantrs Coswrt @ KON City Mall, Putrajays

SEA “ PHN

Nutrltmn Events. & Achwtms

urmeE and act 5 that will be organized n Sgutheast Asia

By Country Upcoming Events

Hutrl i

Malaysua 2019

Omgraned B¢

- Aboear L My Rt k Aot leities Ewveary Apaoarien Pt kallerp Cantar

&

%5

Month

Malaysia

75



3. E-mail blast, social media and website MMaaoygth

Facebook & Instagram

1uom 3 L N - /
el Nutrition e

Month & for heatthy
Mala),/sna 2019 .‘ eatmg &

N 1)
nm active 169“
, . living!  oday
Make im
~ for healthy i
- Qo ®» Vout Page 1wy VRt % eagtng & -
4 . e - active | g e
' - ’Ilvmg' Yot
m O w -
#Morthas
- ” — P> -
e = é g " - h
S Py DI Ly G YR Switch o
atFrults ond VegRies  variety of Protein Foods _ Whole Grains
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4. Online free listing

/
Hutr lOn Make lrm

Ll i for healthy

g e kmutnq & y

Whulee 2 active v
. living! ot

M'\

Vo = utrition

Sipd

Make time ST

Eventbrite

. . Nutritio
AMontng

Month

Malaysia

Hutntlon Mz(e,me

A~ for healthy
eating &

MaIaysna 2019 g
Fowd Fit Funp,. R active s
oomn ot Jnvmg' toda¥’

Lower Ground Cantre Court @ 101 ity Mall Putra)

Nutrition Month Malaysia Food-Fit-Fun Fair 2019

Apr 17 - Apr 21, 2019

Fuan Mol im 300 Oty Mal. Sutrasape
' ot & FREE b ST 10:00 AM
ty Mok, Svtrmpere e 30

Peatix Blog
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4. Online free listing

billetto.co.uk

ueLive Le' N :lg‘ @ 101 City Mall, Putrajaya

living!
\)\\Q}\\'\Q:"\Tg Fﬁ “-‘i"rs (:»i Conpoution dnaiphs &

Supermarknt Towr
Msbng e o Fost e Sibsmutor oo W
Vi e @ S 198 Qe
~e s e 8
N e s vl e e .
—ts tmte ot rvm
. .

0
(]
3

& Py 04;, ngon

FEN  Sordarin n _ Yaloutt
oty & TESCO e Tk Tmm

Billeto
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5. Shopping Mall

Digital advertising

Flyer distribution

7S
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C. Event Collaterals

I. Promotional collaterals
Il. ldentity collaterals
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Promotional Collaterals (1)

/ %Nutrl |on

«w
Make tim

Malaysia 2019 9@
Fowd Ftt FUNA
for healthy SOERLEU

- 7™ = 217 April 2019 wes - su
eat,ng & ﬂ 10.00am - 10.00pm
Y y Lower Ground Centre Court
KQ)QCUVG L g @ 101 City Mall, Putm]nynu

. )B- s BN  Londenie n _ Yakult
wasopt

e InBody TESCO o— L n

Visit www.nutritionmonthmalaysia.org.my, drop by the
Nutrition Month Malaysia’ Facebook page or call 03.6632 3301 for more details

Main Event Promo Flyer

OF) U QUdRC SLoammarkel dous

wilh nutrdionigtuicheltigns 1D n Now 10

wse the mutdton nformaton on food Gbels

10 e wiser K00 CAGIMS - .

2 Tesco 101 City Mall, Putrajaya

JOINUS TO -

LEARN HOW TO! Available sessions

| Friday. 19 Apet 2019

12.30pm ~ 2.00pm

) Saurcay. 20 Aprt 2019
11.00am - 12.30pm

I Sunday 21 Aaril 2019,
10.45am ~ 12 15pm

Seats are limited, so sign up now!
» ' o Emall us & arquiry@nutritonmonthmalaysia ong my of PM
. . uS & our Nutrition Month Makaysia INMM) Facebook page
Kindly indicate your name, age, phome rumber and
Drefead SESRI0N
* Pre-regatration at the Nutrition Month Malaysa Secretariat
Courner 0n 17-20 Aot 2019 (Lower Ground Cantre Court,
10 Cary Mall, Putvajaya

Visit www.nutritionmonthmalaysia.org.my, drop by the

Nutribon Month Malays:a' Facebook page or call 03-8632 3301 for more detasds

‘Smart Food Choices’ -

Supermarket Tour
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Promotional Collaterals (2)

- ot 1 B B ft a0 s

utriti& & o
AMonthes & & wB &

Mgy fme Gor Pating Eufoy anp Aufion Unimg P -A

Parent-Child Cooking Workshop

“1 Cook, We Cook™

Atun&
Date 20 April 2019 (Saturday) ¢ “m
Venue : Lower Ground Centre Court M for you
101 City Mall, Putrajaya wﬂm

Time 5.45pm - 6.30pm

Cooking workshop for parent & child

7 Learn how to cook healthily from chef i
nantritionist |

7 Interactive games & nutrition besson will be
conducted by mutritionist!

7 nspire children to explore the joy of cooking
and Interest In food and healthy sating!

Featured recipe: Healthier Pizza Bread
With wholegrain bread as the base and varlety of =
foods for toppings including meat & vegetables, 2
this recipe s nutritious & yummy!

Open to children aged 811 years old.

\t's free

Wwith greeawas p & Pe

FN Geremie n B veruie

Month

{¥Malaysia

NMM In-Mall Step Challenge 2019

It’s so easy! Walk in-mall for 500 steps (category 1)
or 3,500 steps (category 2) and you can redeem a

Venue : Nutrition Month Malaysia 2019
Food-Fit-Fun Fair
Lower Ground Centre Court

101 City Mall, Putrajaya

E&rﬁ .,% &

P $ o Vot St

oy Vitagen i

free gift.

Visit our “Get Fit"” booth to register and find out

more: A pedometer counts how many
Date 2 17 - 21 April 2019 steps you make. You can

download a free pedometer
app to your phone
Count your steps - remain
active for health!

For more information:
www.nutritionmonthmalaysis org my

& MASO& B4 Nutrition Month Malaysia

M W e W e b Wttt (M 0366323301

BN Goonie. [ R voruit

Parent-Child Cooking
Workshop Promo Flyer

t Fit: In-Mall Steps

Ge
Challenge 82




I. Promotiona

Collaterals (3)

GET YOUR GROOVE ON
@ZUMBA FITNESS @

Date : 21 APRIL 2019, Sunday
Venue : Lower Ground Centre Court,

101 City Mall, Putrajaya
Time : 11:00am - 11:45am

Let’s Move for Health!

Join us for a FREE fitness session with

ZIN INTAN

eryl Limited slots available, so sign up now!

* Tosign up, email us at enquiry@muatritionmonthmalaysia.org.my or PM us on Nutrition Month Malaysia (NWW)
Facebook, Kindly indicate your name, phoone number and emall address.

* Pre-register at Nutrition Month Malaysia Secretanat Counter on 17-20 April 2019 (Lower Ground Centre
Court 101 City Mall, Putrajaya)

uutrl tion R e s BN
.kmmym f1§g QOO IPREEUN Rair \*/\ A masoft
o Ay Vitagen U o AN G [ W veruire

Zumba Fitness

Month

Malaysia
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ii. Identity Collaterals (1)

g FEA
A O A4 wasopk
Vitagen Official Launch Ceremony

F.it Rj@ Fair

Make Time for Healthy Eating & Active Living (ME-AL)

v 4R (F@c

- w—

FN
Lemclamin. Offcisces oy
B3 YB DatukmSer’l Dr Dzull(:fnl}{u blur) Ahmad
ﬂ Ay 17+ 21 Apeil 2019 i
Yokt

Main stage backdrop (front)

STAGE ACTIVITIES HIGHLIGHT OF ACTIVITIES

: utriti -
onth =2 - » ‘.‘ — — ." st -~ vy - FREEY Nutrmtion sorserung snd sovice by
Malaysna 2019 [ | . 2 o - 1330 pm NUrEOnSTs & dieTass
Meue Tow o Mg Dby me Acbin y IIO' L] w“w n- :
\# s
F@'d F.# FU n Fair
sof
M’ vi f‘J?:m ¢ Saperra bet lOUr with
nulrtomaty, det tiste

Fﬂb—bun-v-uu

— - - com 1 O ] asoum- Aa8be

Main stage backdrop (back) & Booth & StageActivities

Promotions @ Secretariat Counter
84




ii. Identity Collaterals (2)

Working: 3.6in x 9.6in

Outpunt : 3t (H) x Bit (W)

utrﬂtnon
% Monthad

[J?‘.‘ ﬁ@%@ Fair

Maie Time for Heatty Eating and Active Living (HE-AL)

Secretariat Counter

Secretariat Counter

b

Yeoboult

Malaysia




ii. Identity Collaterals (3) A Month g

- Screening Booth

e - —

® A 53

s e o Vo S S b bt

Nutrition

HMonth &

Malaysia 2019 g @
Foed F;# FUNrair

FREE! Acvee

ANALYSE YOUR DIET

19 - 21 April 20 - 10.00am - 9.00pm

Meet a nutritionist/
dietitian to get expert
nutrition advice!

FREE| NUTRITION
» SCREENING
ANALYSE YOUR BODY FAT
19 - 21 April 2019 « 10.00am - 9.00pm

Body Composition Analysis:

Body Mass Index (BMI)

Body fat percent

Muscle mass

/
Make time

for healthy
J_\eatcltn_g &
(«)a Ve e

living! “"*
(HE-AL)

Promo Panels
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ii. Identity Collaterals (3)

- Screening Booth FREE! gg;gglﬁté

ANALYSE YOUR BODY FAT & DIET
19 - 21 Apri 2019 + 10.00am - 9.00pm

Get professional advice on healthy eating
and active living from a nutritionist/
dietitian:

Body Composition Analysis:

[+#] Body Mass Index (BMI)

[+~#] Body fat percent

[+»#] Muscle mass

P~ Dietary Pattern Analysis

Keep Regular Tabs on
Your NCD Risks

-

-~

Get Checked Now! .

Register Here!

Promo panel
Table

Nutrition . ==
*Month . \E P masoE

s Be e S D A s e S T

Malaysia 2019 \_
87
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ii. Identity Collaterals (3) A Month g

- Screening Booth

Early Deteclion
Saves Life

Start screening annually
if you are

= 40 years old.

Screen Early

Screening earfier and more often,
if you have one or more of the

High Blood
Pressure

(hypeartension)
is a sllent killer, People with
high blood pressure have a
higher risk of getting stroke or
coranary heart disease.

Cholesterol

(hypercholesterolemia)
if left untreated, can lead to the
built-up of plaque in the blood
vessels (atherosclerosis),
and increase your risk of heart
attack and stroke.

following risk factors:
* Family history of diabetes melitus,
hypertension or stroke
= Being overweight or obese

e S
ﬂEtQ *QO

Display Panels
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ii. Identity Collaterals (3)
- Screening Booth

Body Fat %

* Indicates the % of fat in the body.

* The lower the body fat %, the higher
the % of lean muscle mass.

* Body fat range for adults:

hde¥( (BMI)

* Quick indicator to determine
weight status.

Calculate using the formula:

__weight (kg)
height {m) x height {(m)

* BMI range for adults:

185
289

Aim for the NORMAL range,
ie 185-249,

* Aim for normal range, ie < 20% for
men and < 30% for women

Md ysa 2 asion

mutn |g1g E'

Blood Pressure Blood Glucose

and fast way to know if you are determine if you are at risk of getting
at risk of getting hypertension. diabetes.

« Screen at clinic, hospital or pharmacy * Screen at clinic, hospital or pharmacy

annually or do-it-yourself at home annuslly or do-it-yourself st
if you ':yw' the quuoi:mom home if you have the equipment

* Aim for:
Aim for below 140/90 mmHg - F:thg blood glucose
< 5.6mmol/L
- Non-fasting blood glucose
<11.1immol/L

- AR % 8 S e

2 utrltlon :
utrition . m . B
KMonthets & & o K Mont
Malaysa 2019 ' o/

Display Panels
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Identity Collaterals (4) ... ont

- Educational Display Area j engx-s;b

=

4Morthas FeSdRRFUNA
 Make Time for
Healthy Eating and Active Living!

“"Read Nutrition Labels
for Wiser Food Che

e o A e, W i G P e b ) i A

utrition
_leom hi

Panels



ii. Identity Collaterals (5) 'MM&“aonath"

HIGHLIGHT OF ACTIVITIES

Waakh Screeeing Booth
PR AR e A v
R mechs & e aey

Oéhar Activivins &y sponisacs:
Pradvct sapng Avd aalag, Aitecacihve
Locves, bae Zite s (e Bee...

#Morthag |

Nutriti

\ot?

Make Time to be Active

® Choose activities that can fit into your schedule ) =
® Aim for 10,000 steps per day Nutrition Month Malaysia
- and take sieps toward a healthier you! In-Mall Step Challenge!

‘An, JEVRY kel . Register here.
Stop count/min 2. Downioad the pedemeter app/’ use
yOur existing padomatar apey/watah,
1 Dancing, socslly (Waky/Tango) @0 At DA o
2 Walking, neemal pace 100 3. Start walking and caunting steps!
3 Acrabiz dancng, low Impact 120 4. Froa gifts will ba given to
4 | Line dencing 140 thoee who can accumulata!
5 Runrirg joggting 160 i. 500 steps
6 | Cearcing choragraphad 160
7 | Rope jumpng slow 180 “‘ 3000 steps
8 | Stalrclimbing, modara 180 )

‘In-Mall’ Steps Challenge

el




. Identity Collaterals (6)

Booth Header (Main Sponsor)

I: . .. utri‘i . o7 - n\ - -

: # it aysia 205’@ _{Q‘ A &é‘iﬁr’j'm
[ & & " 8

e utriti .

:l * O tlElg Q) l:{;fd? iy ) Fair
-' ~~.._..~.3°.:::.....

T b g g e A oy 1

:_. .kmg‘gm@ FOSd RitRUM A
R . &

. UTriti a0

::. *Mdaywo":owlg | "X X’g‘éﬁmm

i
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H

I ey 1O

- +Fridi
o Utritl =t X 0 "
% ~§" f: 130 fé P@OC [%E&RJ@W
2 Nutriti
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Analyses and Responses

\V2

Event feedback form: Data analysis

a) Visitors’ profile

b) Carnival feedback

Nutrition Screening: Data analysis

‘Smart Food Choices’ - Supermarket Tour: Data
analysis

Sponsors feedback

/¥Malaysia
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i. Event Feedback Forms: Data Analysis

» Event feedback form was printed together with the Nutri-Edu-Quest form (front
and back) and was distributed to the visitors throughout the five days of the
carnival.

* Visitors who completed both the forms and returned to the secretariat were given
a free gift as a token of appreciation.

» The Event Feedback forms collected were 1439 copies.
* Only 1356 copies were analysed to get the information on the visitors’ profile
and their feedback on the carnival
» 83 forms were rejected due to
* filled by the same person twice or more
 incomplete information




a. Visitors’ Profile

Age distributions
Gender distributions
Ethnicity distributions
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i. Event Feedback Forms: Data Analysis
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i. Event Feedback Forms: Data Analysis

2. Gender Distribution of Visitors (N = 1356)
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i. Event Feedback Forms: Data Analysis

3. Ethnicity Distribution of Visitors (N = 1356)
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b. Carnival Feedback

Questions to visitors/respondents:

1.

W

E O O

How did you know about the event?

With whom did you come to this Nutrition Fair?

Which booth(s) did you visit?

How would you rate the overall activities in the booth(s) that you
visited?

For those booths that you did not visit, please state the reason why.
Did you participate in any of the stage activities?

Overall, how would you rate the NMM 2019 Food-Fit-Fun Fair?
Please give your comments/suggestions for anything you would like to
see and learn in future Nutrition Month Malaysia Fair/ Carnivals.
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i. Event Feedback Forms: Data Analysis
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i. Event Feedback Forms: Data Analysis

2. With whom did you come to this Nutrition Fair? (N = 1356)
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i. Event Feedback Forms: Data Analysis Vielayai

3. Which booth(s) did you visit? (You may tick more than 1) (N = 1356)
75.8 754

Ajinomoto  Vitagen  Unilever &N Gardenia Nestle EcoBrown's Yakult
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i. Event Feedback Forms: Data Analysis
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i. Event Feedback Forms: Data Analysis

5. For those booths that you did not visit — reason? (N = 1356)
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i. Event Feedback Forms: Data Analysis Wialaysioissl

6. Did you participate in any stage activities? (N = 1356)
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i. Event Feedback Forms: Data Analysis

7. How did you find the activity? (N = 1356)
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i. Event Feedback Forms: Data Analysis

8. How would you rate the NMM 2019 Food-Fit-Fun Fair? (N = 1356)
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i. Event Feedback Forms: Data Analysis

9. Please give your comments/suggestions for anything you would like to
see and learn in future Nutrition Month Malaysia Fair/ Carnivals.

Comments/suggestions for future Nutrition Month Malaysia Fair/

Carnivals.

1. Make it at bigger space. Add more free gift, booths, food samples and
games/ fun activities.

2. Good, interesting, effective and informative. Learn more about nutrition,
healthy meal preparation and health awareness.

3. Held a nutrition talk, research finding & feedback on health issue related to
Malaysian people.

4. Continue NMM carnival annually/every month. Organise it in other
shopping malls/schools/university.

5. Increase promotion and advertisement about the events in social media.
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ii. Nutrition Screening: Data Analysis (1)

 Free nutrition screening was conducted by nutritionists/dietitians for three and a
half days.

» Health & Nutrition Screening (HNS) forms were distributed to the visitors during
registration.
» The body composition analysis was conducted using InBody machine.

» The results from InBody’s results sheets were then transferred to HNS form
by the Nutritionists/ Dietitians.

 Carbon copy of the HNS forms were collected from the visitors.
» The total HNS forms distributed was 1101 copies. And the total number of forms
collected was 906 copies.

* Only 853 copies were analysed to get the information on the visitors’ screening

» 53 copies were rejected due to the age criteria (below 19 years old) and
incomplete HNS forms.
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ii. Nutrition Screening: Data Analysis (2)

Gender Distribution of Participants (N=853)
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ii. Nutrition Screening: Data Analysis (3)

Ethnicity Distribution of Participants (N=853)
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ii. Nutrition Screening: Data Analysis (4)
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ii. Nutrition Screening: Data Analysis (5)

Percentage of participants (%o)
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ii. Nutrition Screening: Data Analysis (6)

Activity Level of Participants (N=853)
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ii. Nutrition Screening: Data Analysis (7)

Are you on medication? (N=853)
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ii. Nutrition Screening: Data Analysis (8)

Are you interested to get a dietary consultation? (N=853)
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ii. Nutrition Screening: Data Analysis (9)

BMI Status of Participants (N=853)
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ii. Nutrition Screening: Data Analysis (10)

Body Fat Status of Participants (N=853)
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iii. Smart Food Choices Supermarket Tour: Malgp.at

Data Analysis (1)

» Smart food choices Supermarket Tour was conducted by nutritionists/ dietitians
for three days (Friday-Sunday) at Tesco 101 City Mall, Putrajaya.

 Pre-activity survey forms were distributed to the participants to fill in during
registration.

« After the tour, the participants are required to fill in the post-activity survey.

 The total pre-activity survey of Smart Food Choices forms distributed was 55
copies. And the total number of forms collected was 54 copies.

* Only 43 copies were analysed to get the information on the visitors’ knowledge
for both pre- and post-activity survey

» 12 copies were rejected due to the incomplete and missing data.
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iili. Smart Food Choices Supermarket Tour:
Data Analysis (2)

Gender Distribution of Participants (N=43)
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iili. Smart Food Choices Supermarket Tour:
Data Analysis (3)

Ethnicity Distribution of Participants (N=43)
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iii. Smart Food Choices Supermarket Tour: Malaysia
Data Analysis (4)

Age (years) Distribution of Participants (N=43)
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iii. Smart Food Choices Supermarket Tour: Malaysia
Data Analysis (5)

Pre- & Post Activity Result (N=43)
120
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Kindly refer to the next slide for the questions. -
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iii. Smart Food Choices Supermarket Tour: : Malg!i‘a

Data Analysis (6)

Pre- & Post-Activity Survey Questions

Q1. All packaged foods have nutrition information on their labels.

Q2. The Nutrition Information Panel (NIP) shows the amount of calories and major nutrients
contained in the products.

Q3: We can find out about the serving size and servings per package by looking at the
ingredient list.

Q4: “This drink is high in fibre”. This is a nutrient function claim. (false)
Q5: “Protein help build & repair body tissues”. This is a nutrient content claim.(false)
Q6: Products with Energy Icon are deemed “healthier” within that category. (false)

Q7: The ingredients in the ingredient list are listed in order of weight, from the most to the
least.

Q8. We should choose products with Healthier Choice Logo (HCL) as these products are
healthy foods that we should all consume.

Q9: When comparing different brands of similar type of food, refer to the energy and nutrient
contents per 100 g or 100 ml of the product.

Q10: Nutritional value should be the main priority when choosing food products, instead of
price, taste, brand or other factors.




iii. Smart Food Choices Supermarket Tour: Malaysia
Summary

After participating in the supermarket tour,

* From the pre- & post-survey results, there were slight improvement in
knowledge.

« Most of the participants provided positive feedback during/after the tour.
Most commented that they learnt new information related to food
labelling.
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iv. In-Mall Steps Challenge: Data Analysis (1)

 In-Mall Steps Challenge was conducted for five days (Wednesday-Sunday) at
|01 City Mall, Putrajaya.

* Visitors were encouraged to register and download the pedometer app or use
their smart watch to count the steps.

» There are two categories of In-Mall steps challenge which are 500 & 3000 steps.

» The total participants registered for 500 steps was 645 people. Only 540
participants (83%) achieved the steps and redeemed the free gifts.

» The total participants registered for 3000 steps was 420 people. Only 299
participants (71%) achieved steps and redeemed the free gifts.




iv. In-Mall Steps Challenge:
Data Analysis (1)
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iv. In-Mall Steps Challenge (500 steps) : Malaysia | \g&

Data Analysis (2)

Age (years) Distribution of Participants (N = 540)
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iv. In-Mall Steps Challenge (3000 steps) :
Data Analysis (3)

Age (years) Distribution of Participants (N = 299)
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iv. In-Mall Steps Challenge : Alaeed
Summary

» Most visitors who participated in the challenge already have pedometer
apps in their smart phone and know how to use pedometer app.

« Some participants provided positive feedback after the challenge, as they
commented that it is easy to achieve the steps and be active.
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Iv. Sponsors feedback
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Question 1(i). How do you find the public’s response Month i
towards the overall event? A

Sponsors Comments
4
1 Ajinomoto (Malaysia) Bhd / Most visitors will go to the side with many
sponsors booth first. The booth area was
blocked by arch slanting pillar as compared
to other side.
2 Unilever (Holdings) Sdn /
Bhd
3 Nestle Products Sdn Bhd /
4 Gardenia Bakeries (KL) /
Sdn Bhd
5 Malaysia Milk Sdn Bhd /
6 Yakult (M) Sdn Bhd /
7 Serba Wangi Sdn Bhd /

8. F&N marketing Beverages
Sdn Bhd

Did not receive response.

* Scale: 1 = poor , 5 = excellent
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Question 1(ii). How was your public’s response towards your bodth onth

activities?

1 Ajinomoto (Malaysia) Bhd

Nutriti

Malaysia '

Public response is good and we also clear ed the
doubt of MSG from public. Organizer’s speaker is
really close with booth so it disturbs booth visitors
to do activities. We also wish the organizer improve
and make clearer on the overall communication
message by each sponsor to avoid conflict message
as we were encountered MSG conflict message
when Unilever promoted chicken cube with ‘no
added MSG’.

2 Unilever (Holdings) Sdn Bhd /
3 Nestle Products Sdn Bhd /
4 Gardenia Bakeries (KL) Sdn

Bhd
5 Malaysia Milk Sdn Bhd /
6 Yakult (M) Sdn Bhd /
7. Serba Wangi Sdn Bhd /

8 F&N marketing Beverages Sdn
Bhd

Did not receive response.

* Scale: 1 = poor , 5 = excellent
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Question 1(iii). How was the public’s response

towards your stage activities?

Nutritio
Month

Malaysia (

No Sponsors SCALE Comments
3
1 | Ajinomoto (Malaysia) Bhd / - The audience usually do not stay until the
end of our stage activity.
- The beginning part of our stage activity and
quiz session is more welcomed by audience.
- The dancing performance from other
sponsors more welcomed by visitors and
bring crowd to the event.
2 | Unilever (Holdings) Sdn /
Bhd
3 | Nestle Products Sdn Bhd / Saturday morning slot did not have many
people at the mall.
4 | Gardenia Bakeries (KL) /
Sdn Bhd
5 | Malaysia Milk Sdn Bhd /
6 | Yakult (M) Sdn Bhd /
7 | Serba Wangi Sdn Bhd No stage activity this year
8. | F&N marketing Beverages | Did not receive response.

Sdn Bhd

*Scale: 1 = poor , 5 = excellent

134

Fale )

L




Question 1(iv). What is your overall feedback for the following activities
conducted by the NMM SC in the Food-Fit-Fun_Fair

A. Interaction session with nutritionists/dietetians at NMM educational display
panels (Nutri-Edu-Quest)

Month&

/¥Malaysia (D

N Sponsors SCALE Comments

o 3

1 | Ajinomoto (Malaysia) Bhd / To many information and text on the board.

2 | Unilever (Holdings) Sdn /
Bhd

3 | Nestle Products Sdn Bhd /

4 | Gardenia Bakeries (KL) Sdn /
Bhd

5 | Malaysia Milk Sdn Bhd /

6 | Yakult (M) Sdn Bhd /

7 | Serba Wangi Sdn Bhd /

8 | F&N marketing Beverages | Did not receive response.
Sdn Bhd

* Scale: 1 = poor, 5 = excellent 135



Question 1(iv). What is your overall feedback for the following

activities conducted by the NMM SC in the Food-Fit-Fun Fair

B. Parent-Child Cooking Workshop (Saturday 20 April)

[\ [o) Sponsors SCALE
1 2 3 4 5

1 Ajinomoto (Malaysia) Bhd | Did not receive response.

Comments

Month

{¥Malaysia

2 Unilever (Holdings) Sdn

No involvement.

Bhd
3 Nestle Products Sdn Bhd /
4 Gardenia Bakeries (KL) /

Sdn Bhd

5 Malaysia Milk Sdn Bhd

6 Yakult (M) Sdn Bhd /

7 Serba Wangi Sdn Bhd /

8 F&N marketing Beverages | Did not receive response.
Sdn Bhd

* Scale: 1 = poor , 5 = excellent
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Question 1(iv). What is your overall feedback for the following Malaysia |
activities conducted by the NMM SC in the Food-Fit-Fun_Fair '
C. Kid’s Corner

No Sponsors SCALE Comments
3

1 Ajinomoto (Malaysia) Bhd / Coloring session is good to occupy kid’s time.
Info board surrounding kid’s corner is too
intensive/less attractive for kids’
understanding.

2 Unilever (Holdings) Sdn /
Bhd
3 Nestle Products Sdn Bhd /
4 Gardenia Bakeries (KL) /
Sdn Bhd

5 Malaysia Milk Sdn Bhd --

6 Yakult (M) Sdn Bhd /
7 Serba Wangi Sdn Bhd /

8 F&N marketing Beverages | Did not receive response.
Sdn Bhd
* Scale: 1 = poor , 5 = excellent
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Question 1(iv). What is your overall feedback for the following /¥ Malaysia ._
activities conducted by the NMM SC in the Food-Fit-Fun Fair

D. Free Nutrition Screening Area and counselling (diet and body

composition analysis)

(\\[o) Sponsors

SCALE

Month &g

Comments

3
1 Ajinomoto (Malaysia) Bhd / Closing time earlier than schedule as stated
and such as to start from first day.

2 Unilever (Holdings) Sdn /

Bhd
3 Nestle Products Sdn Bhd /
4 Gardenia Bakeries (KL) /

Sdn Bhd
5 Malaysia Milk Sdn Bhd /
6 Yakult (M) Sdn Bhd /
7 Serba Wangi Sdn Bhd /

8 F&N marketing Beverages
Sdn Bhd

Did not receive response.

* Scale: 1 = poor , 5 = excellent
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Question 1(iv). What is your overall feedback for the following Malaysia (O

Month &g

activities conducted by the NMM SC in the Food-Fit-Fun Fair
E. Get Fit ‘In-Mall’ Steps Challenge

Sponsors Comments
3
1 Ajinomoto (Malaysia) Bhd / The counter of registration is not obviously
and without clear indication there was ‘Get
Fit challenge register counter’.
2 Unilever (Holdings) Sdn /
Bhd
3 Nestle Products Sdn Bhd /
4 Gardenia Bakeries (KL) /
Sdn Bhd
5 Malaysia Milk Sdn Bhd --
6 Yakult (M) Sdn Bhd /
7 Serba Wangi Sdn Bhd /

8 F&N marketing Beverages
Sdn Bhd

Did not receive response.

* Scale: 1 = poor, 5 = excellent
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Question 1(iv). What is your overall feedback for the following

activities conducted by the NMM SC in the Food-Fit-Fun Fair

F. Smart Food Choices guided supermarket tour.

No Sponsors SCALE
3

1 Ajinomoto (Malaysia) Bhd /

Informative.

Comments

Nutritio
Month

Malaysia

2 Unilever (Holdings) Sdn

No involvement.

Bhd
3 Nestle Products Sdn Bhd /
4 Gardenia Bakeries (KL) /

Sdn Bhd

5 Malaysia Milk Sdn Bhd

6 Yakult (M) Sdn Bhd /

7 Serba Wangi Sdn Bhd /

8 F&N marketing Beverages | Did not receive response.
Sdn Bhd

* Scale: 1 = poor , 5 = excellent
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Question 1(iv). What is your overall feedback for the following Malaysia ||
activities conducted by the NMM SC in the Food-Fit-Fun Fair
G. Zumba Fitness Activity

Month L

No Sponsors SCALE Comments

3
1 Ajinomoto (Malaysia) Bhd /
2 Unilever (Holdings) Sdn /
Bhd
3 Nestle Products Sdn Bhd /
4 Gardenia Bakeries (KL) /
Sdn Bhd
5 Malaysia Milk Sdn Bhd /
6 Yakult (M) Sdn Bhd /
7 Serba Wangi Sdn Bhd /
8 F&N marketing Beverages | Did not receive response.
Sdn Bhd

* Scale: 1 = poor , 5 = excellent 141



Question 1(iv). What is your overall feedback for the following
activities conducted by the NMM SC in the Food-Fit-Fun Fair
H. Free goodies bag giveaway at the secretariat counter.

No Sponsors SCALE

Nutritio
Month

Malaysia

Comments

AL
&

3 4
1 Ajinomoto (Malaysia) Bhd /
2 Unilever (Holdings) Sdn /
Bhd
3 Nestle Products Sdn Bhd /
4 Gardenia Bakeries (KL) /
Sdn Bhd
5 Malaysia Milk Sdn Bhd /
6 Yakult (M) Sdn Bhd /
7 Serba Wangi Sdn Bhd /

Sdn Bhd

8 F&N marketing Beverages | Did not receive response.

* Scale: 1 = poor , 5 = excellent

142




I . Nu'triti
th

Question 2. Based on the sampling conducted, on average Ma|g!i|a '.
how many people visited your booth? Was it above or below -
your expectations?

»
0 o]e O d . D ADOVe belo A 0

Ajinomoto (Malaysia) | Weekday [500
Bhd Weekend [1500
Unilever (Holdings) Weekday (169
Sdn Bhd Weekend 200
Nestle Products Sdn Weekday [1413
Bhd Weekend 2207
Gardenia Bakeries (KL)| Weekday [500-800
Sdn Bhd Weekend 2000
Malaysia Milk Sdn Bhd| Weekday 3000 bottles of
Weekend vitagen cleared
Yakult (M) Sdn Bhd Weekday 500
Weekend 1000
Serba Wangi Sdn Bhd | Weekday 200
Weekend 300
F&N marketing Weekday
Beverages Sdn Bhd Weekend




Question 3. Do you think that 101 City Mall was a suitable

venue for conducting the NMM Fair/Carnival?

No Sponsors

A (= No Comments

Month

{¥Malaysia

1 | Ajinomoto (Malaysia) /
Bhd
2 | Unilever (Holdings) Sdn /  [Crowd is less during weekdays. Sales at the booth is
Bhd below expectation. Preferable venue: Mid Valley mega
mall, one utama; suggestion: to have mini roadshow at
office block, mall.
3 | Nestle Products Sdn Bhd
4 | Gardenia Bakeries (KL)
Sdn Bhd
5 | Malaysia Milk Sdn Bhd --
6 | Yakult (M) Sdn Bhd /
7 | Serba Wangi Sdn Bhd /
8 | F&N marketing Did not receive response.

Beverages Sdn Bhd
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Question 4. What type of venue would you consider suitable for M‘Qgth[
future NMM fair/carnival, taking consideration the aspects such as Y -

accessibility to the public and space sufficiency for all exhibitors?

No Sponsors Shoppin Community Exhibition Outdoor (e.g.
g Mall Hall Centre Putrajaya,
(Concour KLCC)
se)
1 | Ajinomoto (Malaysia) /
Bhd
2 | Unilever (Holdings) /
Sdn Bhd
3 | Nestle Products Sdn /
Bhd
4 | Gardenia Bakeries (KL) /
Sdn Bhd

5 Malaysia Milk Sdn Bhd --

6 | Yakult (M) Sdn Bhd / /
7 | Serba Wangi Sdn Bhd /
8 F&N marketing Did not receive response.

Beverages Sdn Bhd

Ha
i
dn
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Question 5. Which of the below is your preferred Malaysia |\
location for future NMM fair/carnivals?

No Sponsors Klang Valley Outstation Outstation
(major (sub-urban
cities) areas)

1 Ajinomoto (Malaysia) Bhd / /

2 Unilever (Holdings) Sdn Bhd /

3 Nestle Products Sdn Bhd / /

4 Gardenia Bakeries (KL) Sdn Bhd /

5 Malaysia Milk Sdn Bhd --

6 Yakult (M) Sdn Bhd / /

7 Serba Wangi Sdn Bhd / /

8 F&N marketing Beverages Sdn Did not receive response.

Bhd
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Question 6. Do you think that the activities in the Food-Fit-Fun /¥ Malaysia
Fair are effective in reaching and educating the community
about healthy eating and activeliving?

Month

Sdn Bhd

No Sponsors Yes No If No, please provide your reasons
1 | Ajinomoto (Malaysia) Bhd /
2 | Unilever (Holdings) Sdn Bhd /
3 | Nestle Products Sdn Bhd /
4 | Gardenia Bakeries (KL) Sdn /
Bhd
5 | Malaysia Milk Sdn Bhd --
6 | Yakult (M) Sdn Bhd / People came to our booth only asking for free Yakult
/ free gift.
7 | Serba Wangi Sdn Bhd /
8 | F&N marketing Beverages | Did not receive response.
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Question 7. What other activities on stage and at the booth
would you like to suggest to be included in the future NMM
Fair?

No Sponsors Comments

1 | Ajinomoto (Malaysia) | -

Bhd

2 | Unilever (Holdings) Sdn| NA
Bhd

3 | Nestle Products Sdn -
Bhd

4 | Gardenia Bakeries (KL) | No suggestion.
Sdn Bhd

5 | Malaysia Milk Sdn Bhd | -

6 | Yakult (M) Sdn Bhd Interactive activities such as drawing contest. Child and family -
based activities (such as children games and also put technology —
based activity (such as AR & VR based activities and games).

7 | Serba Wangi Sdn Bhd |We suggest having more interaction activity and also can try some
activities that family can get involve in.

8 | F&N marketing Did not receive response.

Beverages Sdn Bhd
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Question 8. What aspect of the Food-Fit-Fun Fair that you

{¥Malaysia

would like NMM to improve or enhance? Please state.

Sponsors Comments

Ajinomoto (Malaysia)
Bhd

- To make sure there is no conflict between sponsors for message
communication and activities.

- To have touch screen digital wall to create the interest of the crowds to
read more information of dietitians at NMM educational display panel
(Nutri-Edu-Quest)

- To give more preparation time on booth design.

Month

Unilever (Holdings) Sdn
Bhd

Manage sponsor’s expectations, for example booth activities. There was a request from

at the beginning.

Ajinomoto to change our product applications and key messages. This should be managed

Nestle Products Sdn Bhd

Supermarket tour is a good idea. However, the activity sheets could be simplified.
Perhaps to increase session for next year’s NMM.

Gardenia Bakeries (KL)
Sdn Bhd

- To have more branding association with NMM.
- To allow Gardenia to display the bunting

- Gardenia booth header size too small. The general public is not able to notice Gardenia

logo as it is so small, placed in a lower position and glared when the spotlight projected
on it.

NMM to provide colour proof for printing of booth panel, table design & advertisement
in NMM publication.

Malaysia Milk Sdn Bhd

Yakult (M) Sdn Bhd

Serba Wangi Sdn Bhd

The crowd of the shopping mall quite many. It is good if can look for the shopping mall which
have similar crowd for future event.

F&N marketing
Beverages Sdn Bhd

Did not receive response.
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Question 9. What is your overall feedback regarding the publicity and pro

@zam

(e.g. in-mall digital signages, flyer promotion via social media, article in newspapers) taken by
the NMM Secretariat this year ? What other promotional activities would you suggest?

1 Ajinomoto (Malaysia) | The promotion flyers need to distribute to all sponsor at least 1-2 month
Bhd before, 2 weeks are too short period for us to distribute.
- The sponsor company logo used for booth signage is too small; it could be
enlarged as big as NMM logo easier for visitor to recognize.
- Increase publicity to attract visitors for the event, i.e. radio ads
2 Unilever (Holdings) Sdn | Didn’t come across any of the material. For example no signage from the
Bhd carpark, no social media promotion about NMM.

3 Nestle Products Sdn Bhd | Flyer promotion via social media needs to be boosted in order to attract

more viewership. In-mall digital signage not visible and prominent enough

4 Gardenia Bakeries (KL) Online digital banners

Sdn Bhd

5 Malaysia Milk Sdn Bhd | -

6 Yakult (M) Sdn Bhd Do more promotional activities face to face with customer.

7 Serba Wangi Sdn Bhd We found that NMM Facebook isn’t very active. May be can try publish more
posting to keep it always active because it is one of the good method to
promote the event.

8 F&N marketing Did not receive response.

Beverages Sdn Bhd




Question 10. Besides the Food-Fit-Fun Fair, what are other

Month

{¥Malaysia

additional activities that you would like to suggest to the
NMM steering committee/secretariat in conjunction with

NMM programme?

No Sponsors Comments

1 Ajinomoto (Malaysia) [NMM Fun Run, NMM 30days challenge (reduce sugar and salt intake), 1
Bhd day Community Hall Roadshow for selected Sponsor, NMM Family Day

(healthy eating education by ready to eat meal at park area).

2 Unilever (Holdings) Sdn | Billboard near the shopping mall, awareness through media like radio,

Bhd print, TV, sponsored social media ads. Booklet can be distributed at the
LRT station etc.

3 Nestle Products Sdn Bhd| The current activities are good; just need to find ways to expand reach.

4 Gardenia Bakeries (KL) | No suggestion
Sdn Bhd

5 Malaysia Milk Sdn Bhd | -

6 Yakult (M) Sdn Bhd Make more homegrown activities so it’s closer to the consumer.

7 Serba Wangi Sdn Bhd -

8 F&N marketing Did not receive response.
Beverages Sdn Bhd




Month«t

Question 11. What is your overall feedback on NMM Main ! 8
{¥Malaysia | (W

Publication ‘HE-AL Vol 1: Make Time for Healthy Eating & Active
Living’? What are the positive aspects of the publication and what
areas would you suggest to be improved?

1 Ajinomoto (Malaysia) |Positive aspect: Informative about the food nutrition, food product label
Bhd reading guideline, tips of balance meal intake and etc.

Suggestion: NMM apps about the healthy eating and active living including
calorie count,etc.

2 Unilever (Holdings) Sdn | Very informative and would be a waste if it is only distributed during the

Bhd roadshow.

3 Nestle Products Sdn Content is good.
Bhd

4 Gardenia Bakeries (KL) | To have lesser text copies for the publication. The impression on the latest
Sdn Bhd publication is required heavy reading & the outlook of the book seems to be

too serious on health topics.

5 Malaysia Milk Sdn Bhd | It is able to educate the public to have a balance lifestyle.

6 Yakult (M) Sdn Bhd -

7 Serba Wangi Sdn Bhd Quite good

8 F&N marketing Did not receive response.
Beverages Sdn Bhd




Question 12. Which part of the Food-Fit-Fun Fair was

{¥Malaysia

most beneficial to your company?

Month

No Sponsors Comments

1 Ajinomoto (Malaysia) | This is a neutral platform for us to promote our message such as clear
Bhd doubt from public about MSG safety or the process of MSG making and
eat more vegetables.
2 Unilever (Holdings) NA
Sdn Bhd
3 Nestle Products Sdn | Product sampling and detailing at booth.
Bhd
4 Gardenia Bakeries (KL)| Nutritional Info Posters & Nutri-Edu-Quest
Sdn Bhd
5 Malaysia Milk Sdn All
Bhd
6 Yakult (M) Sdn Bhd Activity at our booth (customer will gain some information & awareness
about probiotic drink).
7 Serba Wangi Sdn Bhd | -
8 F&N marketing Did not receive response.
Beverages Sdn Bhd
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Question 13. Are there any other comments you would /¥Malaysia |

I . Nutritio

Month

like to make about the NMM programme?

No Sponsors Comments

1 Ajinomoto (Malaysia) [To enhance the main sponsor arrangement during official launching day with
Bhd pre-label all the seats instead of free seating on the ground of stage and
luncheon place.
2 Unilever (Holdings) | NA
Sdn Bhd
3 Nestle Products Sdn | -
Bhd
4 Gardenia Bakeries No comment
(KL) Sdn Bhd
5 Malaysia Milk Sdn -
Bhd
6 Yakult (M) Sdn Bhd -
7 Serba Wangi Sdn Bhd | N/A
8 F&N marketing Did not receive response.
Beverages Sdn Bhd
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PART 4. NMM 2019 EDUCATIONAL
MATERIALS

i. HE-AL Magazine Volume 1
* Main booklet
ii. Infographic Postings (social media)

a) NMM message
b) Sponsors’ message
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i. HEAL magazine Volume 1 MMalaoys[?ath

- Make Time for Healthy Eating & Active Living (1)

* Target readers: Young adults and young parents

I I€. m' a * Quantity printed: 2000 copies by NMM & 4800 copies by
MOH

* Highlights of the book:
The key messages in leaflet are:

Ahake Tine * Key message 1: Balance, Moderation, Variety —It’s
for Healthy i
Eating & Slmple

Active * Key message 2: Battle of the Bulge: My Success Story

* Key message 3: Healthier when It’s Whole

* Key message 4: A Variety of Protein Foods is a Healthier
Option

* Key message 5: Delightful Colours, Healthier Choices

* Key message 6: Tasty but Deadly

K 'h\lngtnré%'g'l i & 5 « Key message 7: Use Nutrition Information for Smarter

Food Choices!

* Key message 8: Early Detection Saves Life
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I . INutriti
i. HEAL magazine Volume 1 Month

Malaysia !




ii. Infographic Postings
a) NMM messages

Balance, 4 Malaysian 2 Malaysion o @) -
* Food Pyramid g OHeaithy |S=S W ..
) Plate i e e

Moderation, Variety

Practise this simple basic principle to eat right
and enjoy wholesome meals daily! s e
o p— Ie 1wt

Key message 1

Healthy Eating Guidelines

Two vissad adcies. namaly the Food Pyramia and Healthy Plats,
can be used to help you ndopt healthy euting practices,
whlch inclhude follawing the principles of

Balance, Moderation and Variety.

utrition
PR

#M

Key message 2
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ii. Infographic Postings MMauaoyDuath
a) NMM messages

s e {3

Switch to

Whole Grains

Mataysian Dietary Guidelines reconmend that o least telf of the
e products you sl ever yday shouid bo whole grains FF v ’7
e et bt Bt e
o Peurm gt gt J— = o
. Perhoe Wt @ el Saaswme cwwen wd Subete s - -
o A s S - *“ ’ v =
«mrTre «crr» o somove Soes Susiey Rty asted bortey
R =
e e [ ——— — .
—— ) —
T— 3 [Pep— Weangron =

Eat me!tosr E{gdal}f/heggles 5-a-Day - 3 veggies + 2 fruits

——8

Cxamplo of @ healthy siet with

(u‘:::A v & >:.-»u ‘
A Doty ot & N 1ot of frees VAEetALIee AA They A moh

17 CttIeLErEETs, Gesary e, (US4 TIICTUS Broakfast

1 shew of paays

nl
‘ ) 1 cup of cooked : * Ke messa e 4
GO o8 1 vegetables
& ) Q o S s ﬁ & \'4 g
-t 3o o [T —— X U“Ji.
| Aftornoon Snack
'P

, I ~t
: ‘ N 1 banana S | 1cup of row L
_ - g Coumts w1 vegetabies
5 b jol \ L counts as 1
- v o o o g

triti " utrition
#Merth 2l 5 Y
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Month

ii. Infographic Postings Malaysia
a) NMM messages

2 Go for S Example of e  Bampleof
Vanety of Protein Foods Plant Proteins Animal Proteins

% ©eet O roes e S Skt Thavs Aaahey bar t. : Wriaa™ Maat, peultry ang mgx

NAoil of 5 OV QPR | el ohie Lot sheck peadiih
e e R S

utrition .
"g?"tg;* L

- “ .
—-——f ; ——

Reduce Sugar, Salt
6 Oll lntake e s

Key message 6

utrition - iti
F’ ‘ i:lqutntlon

Mont onth @
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ii. Infographic Postings

Nutritio
. Month
a) NMM messages

Malaysia

Read Nutrition Labels

Be informed of the USE INGREDIENT LIST
NUTRITION CLAIMS and & be mindful of
S S R e ENERGY ICON HEALTHY CHOICE LOGO (HCU)

AMeTtRSD

Key message 7

i

Go for Health
Sc:reenmg Annually

Early Detectlon Saves Life

501 e ol scroon

ol aty 1 you
Vramrony, screect ;m k1 b dhoe

b T “h
oy sy
Yoo e " tes
oartav and mose e, # N v ‘a
" FOu REve O0e O M of U IeBowin g rwe factonk parkay . —
« Famby hatory of glabetea
\ @ metitun. hyperiension sod stroke -
o -2 aw o

Benyg over wayfdt or stess

Do t-yeand! st Save 1
‘ nvns W l o
Thaee ek Wt ofter 30 53t e -7.~rhmui —— ——

l...‘ 7..
i 2
—II 4 ‘ﬂ L e e
s cmad aney ey
100 THED AROEE 29 1R33N 0 VDN O e AN
reree o by heeth mvm;mme- — 1 ——
Nutrition

Key message 8
AMSHRL

utrition
HMonth 5
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ii. Infographic Postings
b) Sponsors’ messages

Postmg 1

- "L "
Veggies, we are A T
i f &
not eating enough! 9

V—ggieS for I-'lealtl'
@o 0
¥ @ i @) ‘

&uongg; ft\ . vAnB’_ vjy

Natryse it —— ———

Posting 2

3-a-day,
it’s that simple

Consume at least 3 senings of
vegetables daly

Get your kids to eat
veggles - be creatwe'

,,,,,,,,

Nutriti
Month

Malaysia

Posting 3

Encourage your kids
to eat veggies!

Boost the flavour!

o e gt

v&ﬁ

@ ® & -k 3

Engage your child
in cooking

P O NE e

WNalsrve

MR © o ey 1O
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Montht

ii. Infographic Postings Malaysia |
b) Sponsors’ messages

___ Vitagen __[NUNE

iiskefeharge of your

Posting 1

Take charge
of your health;
start with -
your gut

Wity & healthy gut is inportant?

Your digestive health cepands
on the balance betweoen the
£00d and bad bactera

stk & @ wob

B v GNEHR © & o e
culuree millk

Posting 2 EenteEtaling crobiotics «

Keeping A Balanced Keeping A Balanced o e oy s . el o
Gut Microbiota Gut Microbiota W e o Tnoun

~= = wctive G catases [ Eaciees cotaena
Gaod Racteria » Rad Ractena = find bactarta > Good bacteria = N o e prodect 1he prodact
Balasced out Msrotiets = HEAIthy Gut \mhatanced gut microtusts = Unhoalthy gut
Balanced Gut Microbiota 3, Imbalanced it ot I .
Promnoting noomal gut functions INOIOVE Immne Iesponse Gut Microblota st o i ot sren of poteds AT .
0 1€ 00 e ew . ’ A
L ' of permarac cullinn 00e
Common signs =
and T
K o * o -~ |
Sy Ercisne ot s et ton ¥
» I "
Mo e - P —— PR il ’
< : :
»
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ii. Infographic Postings *&Maoysﬁth;'
b) Sponsors’ messages

| Unilever __[YSNUNE

Start with baby steps

POStmg 1 Plan ahead for
home-cooked meals!

A SOgRtSey Wit your bamily CE SRRt

102 sdats i Start with boaby steps

Small dietary ——— Dont Skip
changes = st
can improve
your family’s o,
health broangs et

Padt by sgeaads, Yurs E
& & wsb w

m Start with baby steps

) Small steps to
Posting 2 healthier cgoking

MR © 80 U iy

Stact with baby &

Snack healthily

Quick guade for healthver sracks
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ii. Infographic Postings
b) Sponsors’ messages

Mastitry neting & active iiving - key 10 & hestttyy body!
Malaysians Are Threatened by
Non-Communicable Diseases (NCDs)!

Make tine to provent NCOs
Start cating healtty and be active crevy day!

il FN

,guu'nt'ﬂ%‘; ®

Month

{¥Malaysia

8 Healthy Lifestyle Tips

to reduce the risks of NCDs
such as heert diseases, diabetes and cancers

Nalrrve

ole grains are good
for health!

The e wes botwees Whaw ard rvheel grodm:

Whwte Gramn Setwed Gron
Wade kbl 0 3
T b, gavm ana
erckoucarTs.

o ghwes .
.

20098 331 PN TS
+ Cathpiates and s PR

Switod 0o whele grases fov (hetr heallh desefils!
Tou caw Stavt with Al a portien per meal

uvm:gg ® @ e ==

th

& i Ul T o
. 1

7T

Aim to ';ncrease whole ¢
grain intake!

Experts recommend:
Hat of the graiss you take should Be WHOLE GRAINS

Cymrgiey of Sxxd peocer
=@ ® @
e A w et
Ea ’é’ —
165
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ii. Infographic Postings *%MME,.aoy!.]at
b) Sponsors’ messages

What’s new in nutrition? Include more whole
Whole grains are nutritious! grains in your daily diet

3 servings per 00y
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WIGhe /B & 00 Ve / . {w
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Serba Wangi
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Whole grains are Start today! . 4‘«,,,
wholesome! Fill up on wholE&grainsial s

Whale grains offer impartant health besefits: Tigs to eat mere whelo grales -'5,.91;_‘4-
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ii. Infographic Postings ‘ MMmaoy!lth

b) Sponsors’ messages

Yakult

Friendly bacteria Boost the number of
in your gut! good bacteria
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PART 5. NMM 2019 MEDIA
INITIATIVES

i. Educational Press Articles (EPA)

ii. NMM Website (nutritionmonthmalaysia.org.my)

iii. NMM Official Facebook Page
(Facebook.com/nutritionmonthmalaysiaNMM)

iv. NMM Official Instagram Account
(@nutritionmonth_malaysia)
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i. EPA (1) Month«

{¥Malaysia |
- Article Topics & Publishing Details )

EPA (Topics) Media & Publication Dates

(Newspaper)

The Star Sin Chew Daily

1 Make Time for Healthy Eating 17 March 2019 19 March 2019
and Active Living

2 Safe and effective way to lose 24 March 2019 25 March 2019
weight

3 Nutrition Information on food 31 March 2019 4 April 2019
labels: guide to healthier food
choice

4 Small dietary changes can impact 7 April 2019 11 April 2019
your family’s health

5 Eat more vegetables- start from 14 April 2019 15 April 2019
young!

6 Take charge of your health; start 21 April 2019 22 April 2019

with your gut 169
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i. EPA (2) Malaysia

- Article Clippings (Star FitdLife) o
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Nutriti
ii. NMM Website Month

Malaysia !
(nutritionmonthmalaysia.org.my)

3 % & wikl / : mutriﬁon
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HE-AL: Guide to Healthy Eating & Active Revamped of

Living
NMM website
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action 1o adopt & healthy festyle that inchudes healthy eating and active living. NMN educaticnal
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iii. NMM Official Facebook Page
(Facebook.com/nutritionmonthmalaysiaNMM)

uutrl I%g @ ‘.:‘.. 3

& N

Malaysia 2019 g\ @ eating &

Nutrition Month

: - -
Malaysia Fowed *t FUNFair R active | s gfar‘
17% = 21 April 2019 st - s * 10.00am - 10,00pm ‘ ), n’ dag
Lower Ground Centre Court @ 101 City Mall, Putrajaya 'Vlng! fo
Home
Send Message
About e
- *Wﬁ‘@ £ & wb ¢
GET YOUR GROOVE ON : Parent-Child Cooking Workshop
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Malaysia

Update on the NMM
2019 logo & theme
Sharing of Food-Fit-Fun
Fair flyers & activities
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iv. NMM Official Instagram Account

Month

{¥Malaysia
(@nutritionmonth_malaysia)

nutritionmonth
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. 82 posts 998 foflowers 370 following
Sharing of u«?&&%
. . nutritionmonth_malaysia
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& activities through

nutritionmonthmalaysia.org.my
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PART 6. Topline on Activities
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Responses for NMM SC Activities (1)

Activities Total participations
Official launch ceremony (Thursday) — Media companies (Sin Chew, The Sun, China
Media attendance Press, BNS, Bernama, Media Prima, Harian

Metro, Berita Harian, NSTP & RTM)

Nutrition screening a) Diet checklist Distributed

area (Thursday — 1101

Sunday)
b) Screening Distributed Received
form (adults) %
(i) Thursday 151 77 51.0

Target: 1000 pax (ii) Friday 349 293 84.0
(iii) Saturday 303 268 88.4
(iv) Sunday 298 264 90.0
Total 1101 902 82.3

Zumba fitness (Saturday) 40 participants

Target: 50 pax

Parent-child cooking workshop (Saturday) | 10 pairs (parent-child) e

Target: 10 pairs




I . NNutritio
e x Month £
Responses for NMM SC Activities (2) (M alay ol
Activities Total participations
Get fit ‘in mall’ 500 steps
steps challenge
(Wednesday - Registered Completed the challenge
Sunday) for the
challenge %
500 steps
Target: 600 pax | ;) \wednesday 145 128 88.3
(ii) Thursday 128 106 82.8
(iii) Friday 126 101 80.2
(iv) Saturday 134 109 81.3
(v) Sunday 112 96 85.7
Total 645 540 83.7
\77




Responses for NMM SC Activities (3)

Activities Total participations

Get fit ‘in mall’ 3000 steps

steps challenge

(Wednesday -

Sunday) Registered Completed the challenge

for the
%

3000 steps challenge

Target: 400 pax | (i) Wednesday 78 51 65.4
(ii) Thursday 64 61 95.3
(iii) Friday 87 67 77.0
(iv) Saturday 104 79 76.0
(v) Sunday 87 61 70.1
Total 420 299 76.8
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Distribution of Goodies bag;

Feedback Form and HEAL magazine

%Mo

Q&A - Stamping by Nutritionists/Dietitians +

Nu r| I@
Malaysna 9

TR .

Goodies bag Nutri-Edu-Quest + Feedback form HEAL
Distributed Received magazine
Count %
Wednesday 393 300 229 76.3 250
Thursday 606 219 203 92.7 215
Friday 1000 333 300 90.1 367
Saturday 1000 245 206 84.1 474
Sunday 1001 400 334 83.5 494
TOTAL 4,000 1,497 1,272 85.0 1,800
Targets

Goodies bag: 4000
Nutri-Edu-Quest: 1000
HE-AL Magazine: 1800
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PART 7.
Community Engagement Activities

i. Primary School Roadshows

ii. Workplace Roadshows
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Nutriti
Community Engagement Activity Mggat ;
i. Primary School Roadshows )

Programme Details:
* The activity were conducted in 2 sessions, with 3 — 4 classes per session.
Roadshow dates & schools:

Tlme Participating No of
Sponsor Students

1 8 Jul 2019 SK Setia Alam 10.30-11.30am 11.45-12.45pm Ajinomoto 320 pax

2 9 Jul 2019 SK Seksyen 27 (1) 9-10am 10.30-11.30am Ajinomoto 294 pax

3 9 Jul 2019 SK Subang Bestari  3.30—4.30pm 4.40-5.40pm Ajinomoto 250 pax

4 20 Aug SK'SS 19 9-10am 10.30-11.30am Vitagen 210 pax
2019

5 20Aug SK Seksyen 18 2—-3pm 3.30-4.30 pm Vitagen 231 pax
2019

6 22 Aug SK USJ 20 10-11am 11.15am-12.15pm  Vitagen 315 pax
2019

7 28 Aug SK Seksyen 20 2.45—-3.55pm 4.10-4.50pm Gardenia + 317 pax

2019 F&N
181



Community Engagement Activity
i. Primary School Roadshows

Programme (1 session)

Activity Duration
(mlnutes)

n Introduction
n Pre-activity survey

- Interactive activity

“ Q&A session

Sponsor’s activity

- Food Pyramid Singing Relay Games

Lesson by nutritionist
Healthy eating — Food Pyramid & Healthy Plate

Games/ mascot appearance/ talk/ sampling/
distribution of goodies bags (TBC)

Post-activity survey

' NMM goodie bags distribution, group photo

Total Duration:

10

10

20

60 (1 hour)

20 minutes for
main sponsor

10 minutes for
each co-sponsors
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i. Primary School Roadshows N

Activities by NMM

Food Pyramid Singing Relay Games
(‘Makan Apa’ song)

Lesson by Nutritionist

183



I . Nutritio
Community Engagement Activity ‘ 'MMaaoy!i\ath.. L
i. Primary School Roadshows N

Activities by NMM

Goodie bags distribution Group photo
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i. Primary School Roadshows N

Activities by sponsor (Ajinomoto)

Schools & no. of participants:

= SK Setia Alam - 320 students

= SK Seksyen 27 - 294 students

= SK Subang Bestari - 250 students

Total no of students : 864
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i. Primary School Roadshows

Schools & no. of participants:

= SKSS9-210 students

=  SK Seksyen 18 - 231 students
= SK USJ 20 - 314 students

Total no of students : 755
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i. Primary School Roadshows '

Activities by sponsor (Gardenia)

School & no. of participants:
= SK Seksyen 20 - 317 students

Note: Shared with F&N

187



Community Engagement Activity
i. Primary School Roadshows

Actlwtles by sponsor (F&N)

School & no. of participants:
= SK Seksyen 20 - 317 students

Note: Shared with Gardenia
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Community Engagement Activity
i. Primary School Roadshows

Percentage of Students (%)

90.0

BN W A O O N ®
e o o ©o o o o O
O o o o o o o o

=
o

Participating Students (N=140)

82.5

Increase Decrease Maintain
Trend in post- and pre-questionnaire scores

/¥Malaysia

RESULTS:

20 students in each school
completed pre- and post-
guestionnaires.

6 questions comprising of
healthy eating and active
living topics.

82.5% increased in score,
16.7% decreased in score,
and 18.4% maintained their
score.

This showed improvement in
the knowledge of the
students.
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ii. Workplace Roadshows )

Roadshow dates & workplace:

Workplace Time Participating
Sponsor
5Sept 2019 Steelcase Manufacturing 10.30 am - 2.30 pm Serba Wangi & Yakult

(Malaysia) Sdn Bhd
2 13 Sept 2019  IHS Markit Sdn Bhd 9.30am-12.30 pm Unilever

3 28 Feb 2020  Sensata Technologies 9.00 am —4.00 pm -
(Malaysia Sdn Bhd)
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Community Engagement Activity
ii. Workplace Roadshows

Programme

Duration ACTIVITIES (Half-day Event)

3 hours Health Screening (Body Composition Analysis)
- Body Mass Index (BMI)
- Body Fat % Assessment

Staffs can walk-in anytime for health screening.

45 mins - 1 hour Talk and Activity Session

20 mins talk + 10 mins Q&A
Topic: How to make time for healthy eating & active living
Speaker: Nutritionist from NMM

15 minutes
Activity by sponsor(s)

10 mins NMM publication, goodie bags distribution, group photo
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Community Engagement Activity
ii. Workplace Roadshows

Month

/¥Malaysia

A. Steelcase Manufacturing (Malaysia) Sdn Bhd

e 5t September 2019

* 10.30am - 230 pm

- 4
——

Nutrition talk by Dr Zawiah Grour; bhoto 192



Community Engagement Activity

ii. Workplace Roadshows
A. Steelcase Manufacturing (Malaysia) Sdn Bhd
Sponsors’ activities

Serba Wangi
(EcoBrown)

Yakult

Juice making demonstration




Community Engagement Activity
ii. Workplace Roadshows

B. IHS Markit Sdn Bhd

e 13th September 2019

Nutrition Screening
(Body composition
analysis)

Nutrition talk by Mr Leiu Kok Hong Group photo
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ii. Workplace Roadshows N

B. IHS Markit Sdn Bhd

Sponsor’s Activities

Unilever

Count calories game
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Community Engagement Activity R MAiSyain

ii. Workplace Roadshows

C. Sensata Technologies (M) Sdn Bhd }5

e 28t February 2020

Nutrition talk by Dr Roseline Yap Group photo
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THANK YOU

For more information, please contact:

Dr Tee E Siong
Chairman, Nutrition Month Malaysia Steering Committee
email: president@nutriweb.org.my

Ms Muhaini Hussin / Ms Jean Yip
Nutrition Month Malaysia Secretariat
Tel: (03) 5632 3301/ 5637 3526
Email: muhaini@versa-group.com /jeanyip@versa-group.com
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